2015 FHEHFIET I SCRC IR ZE 1D

WEEAMEAE A (D BRI, (2) Z2R0757%: (3 BRetitdl.
—. 1EFATT )
(—) W71 X 1. impossibly=very
It is an impossibly unpopular behavior. — X & — A~ 4 W A Z W W B AT
Ao 2.unseemly behavior
unseemly AN ffj=unethical AN TE &) —ethical H B/ unseemly —decent fEHEMT (S X
1) ALFM: courtesy=decent
Eg. As a courtesy to the next passenger, may we suggest that you wipe off the wash basin.
RNTTTETN =D, ATEVIRIGHEBE T, 3.fashion v.4fE)™  fashion policy/laws
4.exceptional it 75 [ = brilliant, great, well accepted — mediocre — M . -F
J#& exceptional child % %
5.compare. contrast. comparison
(1) compare v. lb# (FRHAE AD  contrast v.EbHEE (FRHEAHFE D (2) 1A contrast.
comparison A% 1A 6.intelligence 5 intellectual
(1) intelligence n. & JJ: ;15 —48 “® 1. BwE” MRHERAR/E RN T
Central Intelligence Agency (EE) HR4EHRE, FHH CIA
(2) intellectual adj. & JJI¥) n. AR T — 485 RMNFHR RS IR 7 intellect n. %115
s B
intellectualism n.&1IH 3= S — anti-intellectualism & £ X (“HF 7 485 KA
Yoo JES “ism” FoR TN e
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7.push n.@EH;  [A) k-

passion (1) , work (ZI7%) |, focus (L¥E) ,push (i) ,ideas () ,improve (ff
W), serve (JR%5) ,persist (URHF) —— (Richard.St.John & Jif 1) A2 e 457 252 (1 i 74 )
8.weather v. 3¢ Ik eg. weather financial crisis 50 it & fil f& AL 9. overlook Z AL  overrate 5
i overestimate P-{fi 10.knowledge n. | fi#

In the times of knowledge explosion ,, fE %1 iR & JE W & A ¢ 5 E id

1) eg. The habits of consumers have been recorded by the browsers without their knowledge.

browser n. | Y &% without one’ s knowledge 7E 5 AN HIFH IHE 5L T 11.profile

high-profile = much-publicized adj. =K (N); FIAFEHE (F)  low-profile adj {1
12.approach n.fiff 5% 5% (=method=way) v.¥%ZiI approach study J7iERH 7T
13.discipline n.Z0lll; %%l 208 v.2&4 14.game n 5
15spell OFHFH; @ FFH (A hasspelt B A ST B); @NiE; @ — B
[f] Despite a spell of initial optimism in the 1970s ,, & 7E 1970 FARF WA 1 — B R IK
[A] initial 534

optimism R — pessimism X 16.edge fIL
eg. To gain competitive edge, in the times of knowledge explosion, we should have good comman
dof, —fEMRBEIERMA, EERGEPFHLH, RMNMZEE., [(5EEHRE
f1J]1  command ¥4 17.school n.2#Jk

Chicago School ZHIEFFIR — “7F T AT AL AR 18.cause n. 30k
great cause i Kl
misguided cause -5 A K5Il
— misguided ®F AN (ATZE “mis” BONEIR: guided =4 “., 5121”7 19.content
2% — delivery 1% /30 20.contend 5K = believe = argue 21.suspect 5 doubt
suspect = believe — doubt = don’ t believe 22.code #  moral code & f&#ENM] 23.0dd O
% = strange ;
@IlEk; — odd staff IIfiFf T. = low-level staff ;
@ JL#* — eg. The odd has jumped eight folds. JLZHH T 8 7 24.blame
(1) Ablames B. A 53¢ B
(2) Aistoblame for B J5i[X A fiHFE /458 B
[ #14] 1] That is not to say that sth alone is to blame for the sorry state of affairs. XIFFAE
U E R E R X — B R —F K. LEAET A 2]
PM2.5 is to blame for pneumonoultramicroscpicailicovolcanoconiosis PM2.5 S8 7 —#f
Wio (BRI AT ERERX R AR R IR 4, B RE TS
IR SRR R KR
pneumon o ultra micro scpic ailico volcano coniosis O @6 ® 66 @
(Opneumon F7x “Jiti”
Bultra £~ “HEEL”  — ultrasonic/ultrasound adj.i# 75 [
@micro F7x “HM” — Microsoft /% microeconomic M ZEH  Bscopic B A “M
" — scope B, HAL  @silico i~ “HiE” (silicon) — silicon valley FEA

(Mvolcano n. K (1]
®JF 4% “coniosis” 1 “knoiosis” #FK R “I”
(33 Y 38 1212 B0m] 10 5 v K R Am] o R B, B 0 1 2 W B R 42 A R i A AR



A% . . appreciate BN “OKHE; @ (=understand)” — AT “ap” SHIZK “ad”
*H— RN AETE A 1R AN 4 1] A Bl s 5 4 “ate”@ﬁ?@ﬂ?iﬂﬁyﬂzﬂﬂ o ALLIY), accompany
BN “BEE”; accelerate N NI, (3) Aisblamed for B~ “A #8514 B; FA
B, A#HETT 1”7
be to blame for — Ji[K A 1 FE T 458 B be blamed for — A ##8 514 B; KN B, A #i4&
g
25.4%1: curb. harness. temper (13 = control )

temper: (NTE) ?*?E'J — temper the desire of consuming #4787 1K temper — temple n.
¥ — patriot n. % [E ¥ 26.entertain v. A A 5 A MW, W0E, KNE; F
J& — entertainment n.l%R

— entertaining = interesting = funny 27.far-reaching §2MRZE 1] farfetched A=5& (1)
28.vulnerable adj. % 3ZFWiMH]; S5 HE K 52 (= susceptible ) (1) vulnerable:
vulnerable to = likely to = prone to 5 -
eg. The citizens are prone to the exploitation. & Z##IHl. (2D susceptible:

(D A is susceptible to B. A %% % B 51

eg. The young is susceptible to the advertisement. £ % N 5 % )7 &5 % M @

A is susceptible to doing sth. A % 7 {4+

eg. The woman is susceptible to developing disorder when facing stress contrasting to men. 5 %
PEFREE, ZPELE T R T IR BE 25 5 TR 38 6L . (developing 7EIX B &N “JEEL”, disorder
BN “EEL”) @sbis susceptible. A PEAS IR B

29.cover
(DJE . eg. BBC covers the disaster.
@3 ff. eg. Your salary bravely covers the expense. /R 17 K AR ME SCATIXZE TR -
bravely = hardly  expense n.#%H 30.assume (O = believe
@ assume the responsibility & H T AL ( X B assume #H 4
T shoulder) (3 assume the position of governor LMK [IEH] 3 EH vk 5 &)
*ﬂ-‘?\%:
The Court H=7£EPE — court ¥2:B5E The Congress [F 4 — congress W2
31.buy #Hf5F ( =believe) eg. Wedon’ tbuy it. FTATAHIE -
32.literature LMKl L5 read the literature of this drug [#15 24 & 1 B 15 33.community 5
institution. institute (1) community n.#:[X; HL#J; K
eg.legal community YA#HLF;  the community of the elephant 5
AU, establishment tHA] LLZRIRHLAY, F1U1: academic establishment 2= AR AL
(2) institution n.fll&; MK
(3) institute i “HLH” PFHSAH ST university
f5l4n: Massachusetts Institute of Technology W44 i T.%%F% (MIT) 34.anger = seething 15
% seething anger T 1178 35.eyebrow n.JH &
(1) raise eyebrows 5| fLELIRMEIR  eg. His move raises eyebrows.
raise = abuzz — has sb abuzz {5 AFZ15#  eg. This move has lawyers abuzz. X M7
M RAFIZIE . (2) low-brow {4 middle-brow 44 high-brow =it}

36.procedure n. () TR, FB: I
eg. surgical procedure 4 £l F A ;  medical procedure=medical initiative & %% F



B% 37.measure = initiative =resort F-B
the best resort fx I F Bt the last resort fx f& F Bt 38stand n. M
& (=consideration) eg. political stand/consideration F{iH M 15 39.practice n.fi{yk
common practice of recruiting players from overseas MEAMNAZEER 1 1838 i
40.underline v.5% 4 ; AIY
a fact underlines by figurers M AW FTRIL H K (1) 52 41.underlie v.A4 i, (135 A CBIGE R
A underlies B A # it B [ 2 fff B B K CA 2 5/ 3G B 2 4
B A deep faith underlies her work among refugees. "% FIM5 & H4 Al 1 Wb A8 X R AR IR
[R/%EAt.  faith nf5 & refugees n. ¥ [ 42.respect YR AE 1A
(1) respectfully adj. BEHUE R CHH T BESERE “Respectfully yours, ” respectfully #H24F
liming)  (2) respective adj.?% H []
(3) respected idea AAHIEER; I (4) irrespective TGik
eg. This law has applied to everyone irrespective of race, creed or color, since its introduction.
AVEFE NI E DRSS T A A N AR Fhge, S sk . LA #T Irace nFfjER; creed n.
{E111; color n.JBiff; introduction n.fll5E (draft v.EE, #HE)
introduce sth/sb to sb K N/ 2H25 5N introduce policy/law il & B /1243

43.symptom n. [ P& % )1 %E 4K ; — symptom=negative example n. g 5] ; £ 1f 4
¥ symptom of anti-intellectualism & 3 S ¥ )z 41
symptoms of abusing searching-technology i F# Z £ A 11 [ 1l (abuse v.ilEH)
44 threat n. @b
threat of A A SIEFIE (A ZHAMHP)) threatto A X1 A FEM (A ZIEHT)D
eg. the threat of monopoly Z&H 5 2 1] Jak )
the threat to our society XJ T-#: 2> @ilp  the threat to security X% 4= ] /)
45.increase to 4 I1E] increase by 41 T 46.group v.7r K n.—4;
47.mountain 111 mountainous debt %1157 22 22 (mountainous: E#ifF]; KD 48.object & IHLIRAE
ii] objective. objectionable
(1) object v.JXXf — object to n. %4k ¥fk; FEWE  (2) objective adj. M) ()
(3) objectionable adj. ) &1 = distasteful
— taste JRESE “Nz; 227, {H taste S&—/ME SURIEA FITESE AL T 6817, 6l40:
taste the knowledge “=%1i} taste the culture /82> 4k taste the happiness A2 3£ 4
objectionable music 2= 5| N & &
[iEff: #£2457: McDonald” s #1:ttil: Shakespearel
J7i%: Thomas.L.Friedman £ 5% « L « &2 (H T S5/ER BRI think)  49.imply v.
57~ — implication n. 55 X, & X; 45
A carries great implication for B A X} T B & X # K, A X T B R &

2

ik eg. Reform and Opening-up Policy, carries great implication for China

s long-term modernization process. {3 JT B, %f o [ K ] I AC AL BE AR S L E
Ko 50.safeguard v.LR4: nfREE — guard v.p5iE: TRI”

eg. This danger should be guarded. X MG M P ¥E.  [LE(H] alarm 5 alert
alarm E4l; [ & —F2 IR EE)
alert 215 (2 — FhoxXd F W B 2 0 d D — keep alert fR ¥f %



% eg. middle class are on the alert /=2t (W) fREFEY
middle class are on the cliff H/=frg (M) AITEER — cliff & 51.substantial 25 E
A, B AR TR 5
(1) This plan allows for substantial cost reduction.iX ™ i1%| 35 K K &2 111/ K I FE A
(2) The party has just lost a substantial number of seats. X NEU k& T W £ /1R 2 N E
fii. 52.instead 5 instead of
(1) instead Rox A [ P, BN “Mx”:; (2) instead of & A1) H 5 &
1.  eg. Instead of a plan, they are about to act. (instead of = not=no) 53.analogue Bl [1;
Kb — X digital 71
ZEf# : redundancy % 7 [IT]; %2 & ; JULK 54.Triumph dl € [1 — triumph B
F] 55.dispassion A 1E; ¥t — passion #fH
56.privilege 558 ; BUF] = right = access (privilege. right. access J5## to) — & X:
underprivilege adj. — underprivilege youngster ZX i — & FI4EFE N (B “Jg22”)
57.elegant Lt — elegant system 583E 1 R4t
58.embrace #l#fl — embrace new policy #2521 embrace innovation #H{5 G1#T
59.technology #* 7~ “ ${ R 7, technique £ /x “ J7ik”, HIEH O T = & ik
H . 60.desire i — desirable % A& ] — undesirable & A1+ K] 61.humble 1I§’£’rﬁ NI ES
N CHUI, BIRT E BARTEDGIE R . humble house 245 humble therapy 38 [ V%

62.advertiser 5 advertising i FIVRA, HARTFEX 7 ZFHKAFEIN: advertiser f7 “ 75 %
M ERNATT, RIS ARBE s advertising 48 “J AR/ R
63.emerge v.iHHL; VFI emerging market #7137
64.controversialist n.5 i {] A — controversial adj. 5 5+ i3 []
— KJiai%: B4 “contro-” FRox “AHIHY”, R4 “-ist” Fox “ N7, AU “versial” FoR
CHLI”
65.rule vk Fl: fEHduE: ol (2D LA 4
LI Mercedes-Benz #3841 HT-F5 4t Renault #7857 4% Chrysler 523K #); Honda
AH; Toyota = H
2.fast fashion #hf#: Uniqlo R FE; Gap #iif; Zara YAHz; Levi’ s B4EHT 3. 4£ 5h: Prada
WHLIA; Louis Vuitton #% %) 86 ; Chanel 4% )L
4.%%&: (1) Wall Street Journal #2/RETH#k; (2) VS news and World report 3% [ 3 [ F1H 7
#ii#; (3) The Economist £ N ; (4) Newsweek #7 /8 & T1]; (5) Harvard Business Review
MRS s (6) Business Week ML T (7) Scientific American M ERE} 2
5.2023: (1) Organization of Economic Co-operation and Development k& [E 285 & A E 4L
21, T&FK OECD; (2) National Academy of Science 32 [H [E Z Rl 24 FE, HIFK NAS
6.1544: Doing Our Own Thing: The Degradation of Language and Music and Why We Should,
Like, Care
LA El"]ﬁd‘?i‘)rﬂ@: Il IR A A] R R R A RS, HAR B R E | -5
Pulizer-Prize ¥ #] % %% degradation #§3%; TF; HiB
7R EBUA 5/2“3@%“&: (1) First Amendment 3 [E 2755 —f21E%; (2) Construction 3%
757%; (3) electoral college %5 N[#]; (4) Swing State $E4E M ; (5) Federal Courts %P ;
(6) state courts JMy%BiE
5 [ IBANE LS 3 PAHEVERE AN 6 MR T 1VERE: 3 ZU Bk e (1)



United States Supreme Court (3 [E 5 57%Ft); (2) District Court of Appeals (X3 _F iR LT )

(3) United States District Court (M J7 % Bt ). 6 F & [Tk e, & % % 1) 2
the United States Court of Appeals for the Federal Circuit, HJECHRI& A EIRiERE, £8 MR~
BUFIEF
8.4 UF ¥ ARif: (1) Matthew Effect 5 KM ; (2) Keynes JLENT: (3) inflation 18 £ IZHK

(4) interest rates #2417 F|#%; (5) steep learning curve &I 1) 2% ) #h 28 — R on A4 FHIH R
A 9.5 KAE

(1) Notie Dame De Paris 122 2E R Bt 5

(2) vice versa R Z

(3) ie. fRFEULHE, 4T thatistosay eg. Females, i.e. girls and women. (4) status quo n.
AR — maintain status quo

(5) Seize the day. = Carpe Diem. ¥& 414, IFEmHIHE—K

(6) Cogito ergo sum. F B LA (H K/KD B “I think, therefore, I here.”  (7)
VE RI TAS H3# = truth

(8) Veni Vidi Vici 8K 1, HILE T, FAEM ¥ ——dUHL (Caesar)
= LHEHIE
1.sort out fif H 2.At the end of the day. Ui ZI|JiK 3.to the letter /*4%, AHAFIHE

— eg. Now, carry out my order to the letter. BL7E, EAF AT M4 . 4.side with 3¢
Ff =back —  on the side = by the way Jliff 5.continuing along this path XFt—K [ 5
fE1 6.check and balance ] ffif
2013 “F55 40 @l: check the power of the president = limit the power of the White House
7 fair play 2 F 35 4 8.Pink Slip fif Ji2 18 &1 5 — J8H AR 2] 2 9.up in the air Mk
W 10.silver lining — 2875 ¥/— 28421 11.in effect = actually SZFr_E

to the effect K #f % X — The idea to the effects that + [A] fi7 1 M [ 5
£ 1 12.guts to crack the nuts 7 AR [ #E (1) 5B < 13.all walks of life &% 17 &
Al 14.wield the power 1T fff A /7 wield the influence Jifi il 5 i 15.swear at 5T
"y 16.jet lag i} 2
17.replace- trade- substitute: A {X% 7 B/H B #tk A (A /£ F-H1) F1581IA—— (1) A replaces B.

(2) B is replaced by A. (3) sb. trades B for A. (4) sb. Substitutes A for B. (5)
A is substitute for B. 18.more often than not = often =~ eg. He more often than not comes here. 19.
but all too = very
eg. The decline of telephone is but all to natural in the development of modern communication. 20.
in the wake of i
BiE B, AT (BRI AJG) MIFFRIE: (1) A emerges in the wake of B. (2) A follows B.

(3) A tracks the emergence of B. (4) A rises, following in the wake of B. (5)
A rises in the company of B. (6) A owes it emergence to B.
21.with it B2 Gt AR Z BT I — N F B R 7)1, A2 Bk b s s L T i B
eg. This move brings with it the greater rewards.
22.0bliged: (1) be obliged to do sth 4 TTEAHHESE (2) be obliged to sb/sth B3 N/ &
¥y 23 relieve:

(1) The legislation/law will relieve us of the disaster.

(2) We will get compensation when facing disaster through lawsuit.

relieve sb of sth ff 3= N % % K H  ps. WEBE N H — 4~ K &X 2



lessen 24.Put it another way. = Put another way. #t &) i% 3t 25.Preside over T
£F 26.Subscribe to [ & ; AT 27.harsh reality 4% i (1) 5 52 28.a long shot Hl & A
PN 29.shell out 3£} 30.other than & |

In China. = In no country other than China. I = No one other than I.

31.Tit for tat &1 B AH XF/E F {8 2F  — game theary 1 28 18 32.long before : F1E..,, 2
fl; beforelong : AN/A (=soon) 33.perfect competition 54> 5¢ 5+ 11137 perfect storm 1i ¥ 3%
iR 34.industriousness and thrift £
35.Time was when,,. Now, , B4, it [51E]
Eg. Time was when firms modeled themselves on  ( f&

/i) armed forces. Now , many model themselves on learning- through- pay school.
=. A E#H®
1.precision = accuracy A% #ff 2.faith = confidence {5 4%; 15> 3.property = real estate J5 i/
4.thinking ability = critical thinking = creative ability = innovation & %
77 5.purchasing power of income QA 1)1 SE 77

maximize the income = maximize/increase the purchasing power of income maximize your bed
room = fully use the space of your house 6.popular culture = common culture ¥ i 3
k. 7 reasoning = logical thinking = thought 8.mind = people = individual
9.entail = make = cause = render =underline 10.visualize = imagine = conceive = envision 11.unfo
cused article = free theme =% £ (1

free : sugar-free & #E I & BE ; fat-free milk fic I 2F 9% ; care-free TG ML & JE

£ 12.chronic and repeated = durable and frequent 2 P i 1l = &
3] 13.field = domain = area = sphere = category il

13 14.reshape = remade = remold 15.frame = body 42
16.literally = actually = virtually = in effect 17.grasp = command = understanding = mastery 18.fa

me = distinction

19.mechanical = unchanged 3 dynamic = changeable ;
change = modify 20.nurture = made =cognitive RPN
f] nature = born = intuitive = innate 4G K[1]
MO, BEEER)

1E1ZFEiE (memorize) MZ (remember) W7 . EIEERICIZEHIA 3 4> 30 704%f, 41
T FLRARIRE ) 30 208t Hr AR RS 30 20 BRI b BESE T ) 30 204 . BEGDIZ 25 AN
W, BER 75 AR NFEEC: BT 25 2 DL 1 4Bl B0 EE N NEER R, AR IRE 2 4,
W5 3 3 BRI BRI A 25 A Fn] . B REF 21 ReJiE8EBE —i, Bl i 205573
5 i
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